
The Jewish Journal media group
The Jewish Journal  n  JewishJournal.com  n  Tribe  n  Events  n  Custom Publishing

  n  

2010



Objective  
To introduce The Jewish Journal and 
showcase the Power of Niche Advertising

�Methodology 
Showcase our editorial content, 
readers’ demographics, 
psychographics and purchasing power
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Agenda
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The 
Jewish 
Journal

Circulation 
50,000 weekly 
150,000 readers

Distribution 
Controlled distribution to over 
750 locations — endemic & non-endemic 
7% subscription

Range  
Throughout Greater Los Angeles

Print 
Tabloid 10 x 12, gloss cover

Cost 
Free pickup locations or annual subscription $60 
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Who 
Are Our 
Readers?

• 52% are between the ages of 35 and 54*

• $286,000 median household income*

• 84% have attended college*

• 91% are homeowners*

• �63% are planning a vacation 
in the next 12 months*

• �64% travel six or more times 
a year for pleasure*

* Source: CVC Audit 2008
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Jewish 
Journal’s 
Power

• Iconic Brand for over 20 years

• �Largest Free Jewish Weekly west of New York

• �96% state that The Jewish Journal 
affects their purchasing decisions*

• �52% spend more than 30 minutes with each issue*

• �Industry Low Waste Rate for controlled distribution

The Jewish Journal media group 

* Source: CVC Audit 2008
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Jewish Journal covers      
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Sections
• �B’nai Mitzvah

• 50 Plus

• �Business 
Technology

• Health

• Travel

• Weddings

• Education

• Finance

• �Arts/ 
Calendar

• Community

• �Nation/ 
World
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Arts & 
Entertainment 
Supplements

Quarterly Inserts: 
Full color, featured editorial content, 
special rates, 3-month calendar

n �February 
Oscar Issue

n �May 
Summer Sneaks Issue

n �September  
Fall Preview Issue

n �December 
Holiday Issue
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exclusive 
Supplements

• Guide to Giving

• Wedding Guide

• B’nai Mitzvah Guide

• Special Event Program Guides
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Jewish 
Journal

.com
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Jewish 
Journal.com

blogs
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every 
jew.com

The Jewish Journal media group

the chosen network of the Jewish World
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• Circulation: 20,000

• Distribution: Over 100 strategic locations

• Range: �Conejo, Simi, West Valley 
& SANTA BARBARA

• Print: 4 Color Magazine • 8.5 x 11

• Cost: Free

launch: December 3rd

The Jewish Journal media group

tribe
the definitive news, lifestyle and opinion 

monthly for the region’s most sophisticated, 

affluent and involved readers. tribe covers 

the people, culture, entertainment and news that define 

the Jews of Southern California.

m a g a z i n e
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events

L.A.’s 
first ever 
Bar & Bat 
Mitzvah 
trade 
show! free admission

June 28, 2009 
Universal Studios Hollywood 

Globe Theatre 
10:00 a.m. – 4:00 p.m

trade show
Brought to you by 
The Jewish Journal 
and Mitzvah’s & More

mitzvah
the

savethedate!

Talk to industry 
professionals 

about everything 
for your event — 

themes, DJ’s, dance 
crews, caterers, 

security and much 
more. A one-stop-
shop for all your 

planning needs.

!
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&TRAILBLAZERS       INNOVATORS

Proudly Present

Sharon Brous 
ikar 

Laura Geller 
temple emanuel of beverly hills 

Naomi Levy 
nashuva

Debra Orenstein 
makom ohr shalom

Denise L. Eger 
congregation kol ami

Zoë Klein 
temple Isaiah

Michelle Missaghieh 
temple israel of hollywood

Susan Freudenheim, 
jewish journal managing editor 
moderator

The Jewish Journal and
Hillside Memorial Park and Mortuary

WEDNESDAY OCTOBER 21, 2009   |   7:30PM
SABAN THEATRE

8440 Wilshire Boulevard  |  Beverly Hills, CA 90211

TICKETS:  $10.00 IN ADVANCE   |   $15.00  AT THE DOOR 
cash or check only, please

A portion of the proceeds will be donated to the SOVA community food and resource program.

To reserve your seat in advance, please contact: Rachel Field 213.368.1661 ext. 251

WOMEN RABBISJewish 
Journal
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how
compare?
do  we
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vs.
Jewish Journal

Los Angeles MAGAZINE

• Circulation: JJ: 50,000, LAM: 150,000

• College Graduates: JJ: 65%, LAM: 79%

• Ages 35-54: JJ: 52%, LAM: 45%

• Ages 55+: JJ: 32%, LAM: 40%

• Median Household Income: JJ: $286,000, LAM: $127,100

• Open Rate Full Page: JJ: $2,950, LAM: $14,935

• CPM: JJ: $59, LAM: $99
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the power of reaching a targeted niche audience
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vs.
Jewish Journal

Los Angeles Times

• Circulation: JJ: 50,000, LAT: 723,181

• College Educated: JJ: 84%, LAT: 70%

• Median Household Income: JJ: $286,000

• LAT: 51% have a household income over $75,000

• Open Rate Full Page: JJ: $2,950, LAT: $125,000

• CPM: JJ: $59, LAT: $173 (or $69, at 60% off)

The Jewish Journal media group

the power of reaching a targeted niche audience
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• Circulation: JJ: 50,000, LABJ: 30,000

• Ages 35-54: JJ: 52%, LABJ: 59%

• Ages 55+: JJ: 32%, LABJ: 41%

• Median Household Income: JJ: $286,000, LABJ: $307,000

• Open Rate Full Page: JJ: $2,950, LABJ: $12,500

• CPM: JJ: $59, LABJ: $416
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vs.
Jewish Journal

Los Angeles 
BUSINESS JOURNAL

the power of reaching a targeted niche audience

19



overview
• �Niche Targeted Advertising 

“Cross Platform”

• �Readers are Affluent, 
Educated & Loyal

• �Opinion leaders 
“affluencers”

• �highly valued 
Editorial Content

• Great Rates
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Jewish 
Journal
marketing 
partners 
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